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Abstract 

Events all around the world bring new challenges not only to tourists and tourism professionals, but also to 

law enforcement agencies. Today's new law enforcement challenges include, besides general police tasks, 

the elimination of terrorist threats in tourist destinations and at special events. Professional difficulties 

involve the lack of local knowledge of the stationed personnel, the estimated time of arrival at the venue, 
and the limitations of observation and communication in large crowds. The study, among other things, 

seeks to find out how recent events have influenced the leisure habits in tourist destinations and event 

venues, furthermore, whether news in the media generate a sense of security or mistrust in humans. If we 

go beyond the classical sense of security that is the freedom from unlawful acts, namely, from terrorist 

attacks, we should also mention many elements of technical security. The broad sense of security includes 

safety of the environment (built and natural), consumption and health. However, we can take a different 

view. Not only the tourists' safety needs to be emphasized and focused on, but safe tourism is also important 

for the residents in the tourist destination. In addition, there is an emerging trend that prefers nature and 

tranquility to busy cities and resorts bustling with tourists. The research seeks to find out what factors affect 

the employees in Western Hungary and the consumer behavior in tourism in Zala County, along with the 

cultural and social characteristics and the psychological needs (e.g.: motivation, perception, attitudes). How 
consumers see the security of tourism and what are the aspects that may be important when choosing a 

holiday destination. What kind of responses the agencies in tourism sector have had for security issues in 

recent years, which can prevent problems and increase the sense of security for those who want to relax. 

 

Keywords: tourism, security, consumer demands 

 

 

INTRODUCTION 

Significance of safe destination 

Tourism is one of the constantly growing industries in the world, which has recently been 

influenced by political instability and terrorism. This trend has an impact on demand for 

potential tourists and significantly influences tourism (Sönmez, 1998). World tourism is 

affected by economic crises, the external environment, natural disasters, and political conflicts, 

which determine the destinations the tourists choose (Ritchie 2004). 
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International conflicts between countries play a significant role in the development of target 

images. The negative events in a region have a damaging impact on the tourism sector of the 

region (Alvarez & Campo, 2014; Rittichainuwat & Chakraborty, 2009; Thapa, 2004). 

Security and safety has become a complex multidimensional notion with a wide range of 

components belonging to it: political security, public safety, health and sanitation, personal data 

safety, legal protection of tourists, consumer protection, safety in communication, disaster 

protection, environmental security, getting authentic information, quality assurance of services 

etc. Security has undergone a significant change: from a more or less passive factor it is now 

an active element of tourism, an imperative to act in order to protect tourists and their 

belongings as well as all the achievements of the industry (Kővári & Zimányi, 2017). 

Security is a prerequisite for the development and successful improvement of the tourism 

industry (Pizam & Mansfeld, 1996; Hall & Timothy-Duval, 2004). If a tourist destination 

cannot eliminate the threats against those arriving there and give a sense of security, it cannot 

be considered competitive even if the local conditions are. Security nowadays determines the 

functioning of an existing or potential tourist destination to such an extent that security factors 

can be interpreted as the prerequisites of the tourism industry (Michalkó, 2012, 2019). 

Thanks to the rapid development of tourism, as well as the differentiation and the media-

friendly appreciation of security risks, the modern interpretation of tourism security now means 

much more than focusing on infringements. While tourism-related security risks (crimes, 

offenses) remain crucial, more and more attention is being paid to the risks associated with 

health, infrastructure and the social environment, which often overlap with one another and 

with the infringements. 

Tourism is essentially an industry based on trust and one of the most important foundations 

of its complex system is security. The problem of security, of course, raises extremely diverse 

issues ranging from natural disasters, terrorism, and financial processes to accommodation 

services, the environment, food, health, or transportation. In tourism, preconception and 

experience are dominant factors in decision-making. The former involves the political 

environment, the safety of transportation (airports, planes, trains), the safety of the natural 

environment (water quality, tsunamis, volcanic eruption) and cross-border terrorism that 

threatens everyone (Péter, Németh, & Lelkóné Tollár, 2018). During travelling, our first choice 

is a safe destination, followed by entertainment opportunities and event venues that interest us. 

Organizers have to exercise extreme caution when planning an event. There may be multiple 

laws regarding a given event depending on whether it is organized in a building or in the open 

air, or how many participants are expected. Not only the organizers of large-scale events, but 
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also the mayors of local governments arranging rural fairs or end-of-the-year parties should be 

acquainted with the relevant regulations (Király & Vájó, 2015). 

Public safety basically covers offenses falling under the authority of the police. Minor and 

major violations committed against tourists include pick-pocketing, vehicle burglary or stealing 

luggage and valuables from hotels and railway stations. 

Cities and popular tourist destinations are now trying to do their best to prevent the terrorist 

threat. Following the Barcelona van attacks, the centers of Italian cities are enclosed, one after 

the other, blocking the wider streets, seafront promenades and monuments with concrete blocks, 

cordons and large flower boxes (Németh & Péter, 2019).  

Similar precautionary measures have been introduced in German cities. The safety of 

outdoor events is of paramount importance everywhere. For example, in the province of Hessen, 

all seven police headquarters are ready to deploy special units to take action if necessary without 

any time loss. In most major cities, the area of events is surrounded by cordons and, at the 

strictly controlled entrances, concrete elements are also installed to prevent truck and truck 

attacks. In order to avoid harassment against women, refugee shelters in many provincial 

metropolitan areas are provided with multi-lingual leaflets on equality between women and men 

and on the right to self-determination. 

On 2 February 2019, the yellow vest movement repeatedly called for demonstration, warning 

tourists and the local population to avoid demonstration routes in the French capital and in 

several major cities (Bordeaux, Toulouse, Marseille, Valence). In Paris, 5,000 people were 

mobilized by the authorities to curb any unrest that might occur, and borders are strictly 

controlled. Military presence at railway stations and airports is significant. Tourists often fall 

victim to pick-pocketing, hotel theft and vehicle burglary. In case of hotel theft, it is advised to 

ask for the details of the hotel's insurance company, too, because under the French Civil Code 

the hotel assumes joint and several liabilities for theft in its territory. However, insurance 

companies will only reimburse for damage supported by invoice, and in case of cash theft they 

insist on the presentation of a bank receipt document. 

Under French law, hotels are required to complete a police form with all foreign guests. In 

addition, all facilities are authorized to carry out security checks if necessary (Department of 

Consular Affairs and Citizenship, 2019). 

Health security is also very diverse, ranging from pollen allergies to hepatitis infection for 

unprepared tourists. Travelers can actively contribute to increasing the health risk of the 

destination they visit by carrying a wide variety of pathogens (in particular, contact with HIV-

infected people is considered dangerous to host society in sex tourism). Crimes risking human 
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health involve drug-related offenses that primarily are relevant to tourism (drug trafficking, 

possession of drugs). In many countries, trafficking (and, of course, using) even small quantities 

of drug is punished severely, sometimes by death penalty (e.g. Thailand, Indonesia, Singapore, 

Malaysia, Iran). The reverse happens when the host country's drug policy is more permissive 

and tourists purchase drugs through the laws of the host country, which are later taken out of 

the country; it is considered a crime (e.g. the Netherlands). It is worth mentioning here Thailand 

has a military government, which results in tense security situation, and health security is not 

the best either. Malaria, dengue fever and chikungunya virus also occur. In recent years, the 

number of dengue infections has been particularly high, so it is advised to take precautions 

against mosquito bites not only in rural but also in urban environments. 

Consumer safety, which avoids the annoying inconvenience of the traps installed by service 

providers, affects the tourists and the local population equally. Some taxi drivers and hospitality 

units overbill the services, while traders harm the travellers by selling low quality goods or fake 

products. 

Danger may arise from the use of all infrastructure facilities and service units. The greatest 

safety risk is the transportation infrastructure; accidents caused by transport vehicles, 

deficiencies in road and rail networks are significant. Travellers may be not only victims, but 

they may also cause incidents; for example, a bus in a bad state of repair or a burning cigarette 

in a hotel room may lead to catastrophes. Some traffic accidents and crimes are related to the 

consumption of alcohol or drugs. Alcohol abuse violations are partly due to differences in blood 

alcohol thresholds in each country. There are zero tolerance laws in four countries in Europe 

(Hungary, Romania, Slovakia, Czech Republic), while in other countries a certain amount of 

alcohol is allowed. On the other hand, we can say that in many cases tourists have a loose 

interpretation of regulations that applies to them when they are far from home. Moral norms in 

traffic and bad roads also cause tragic accidents on Egyptian roads. Accidents are mainly caused 

by human error. The majority of holidaymakers in Egypt do not have good subjective 

perception of safety on the roads. 

On the one hand, navigational safety means giving information and direction in order to 

reach the destination without any problems, on the other hand, it facilitates the mastery of a 

given culture. If the tourists get lost, the lose time and wandering around consumes their energy; 

the worrying may distract them and they can even get into serious danger. In many cases, local 

rules and habits may be crucial; knowing what to do when warning signals are detected, how 

to dress, or how to use means of transport can help prevent accidents, difficult moments, and 

conflicts. 
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By giving an Egyptian example, it is important to know that in Egypt begging for baksheesh 

is a common phenomenon. Children usually surround the tourists, then more and more people 

gather around them asking for money; you should not give them anything and they will 

disappear. This behavior can prevent some theft. The hotels are safe, there are safety deposit 

boxes everywhere. Since general hygiene conditions are also different from European 

standards, we have to protect ourselves against diseases that spread with contaminated food, 

drink and tap water. 

The economic instability of a tourist destination can also have a major impact on demand. 

Bayramov and Abdullayev (2018) studied the influence of political conflict and terrorism on 

Turkey’s tourism indicators and competitiveness. Turkey has been challenged by political 

conflict, and several associated terrorist attacks in recent years. Consequently, the risks 

involved in visiting one of the world’s top tourism destinations, Turkey, have increased. Crisis 

has challenged the country’s competitiveness and share in world tourism as a top tourist 

destination. Studies on the effects of this on tourism have shown that conflict has a significant, 

negative impact on a region’s tourism industry. The results show that there is a strong 

relationship between the changes in the terrorism index and overall tourism growth rates. 

Political conflict and terrorism have an adverse effect on Turkish tourism development. 

In order to protect an event attracting both tourists and local residents, the police used to 

provide double security (i.e. external and internal). The external protection is carried out by law 

enforcement groups, such as the traffic police or the public order division. This area consists of 

the streets outside the event venue; the basic goal is to create an external filter to eliminate 

disturbing behaviour and crimes (vehicle burglary). They set up checkpoints to be able to 

protect the scene and to deal with the crowd in a safer and more comfortable way. The past few 

years have brought highly significant changes in world tourism. Unfortunately, in the threatened 

areas the locals also fall victim to the increasing crime, and they have to tolerate mass tourism 

with all its negative effects, e.g. lack of tranquillity. The deviant needs of the masses must be 

served; organized crime based on prostitution, child trafficking and forced labour emerge. The 

most vulnerable groups are at increased risk: children, women, young people are the most likely 

victims. It is therefore of utmost importance to talk about the dark secrets of the glittering world 

of the travel market more frequently. However, there are many existing or evolving future 

destinations, where these phenomena are not present, and visitors consider them a haven of 

peace (Ernszt, Péter, Keller, & Tóth-Kaszás, 2018). 

The essence of tourism is to experience temporary changes offered by the services. Tourism 

security means the lack of threats hindering the effective functioning and development of the 
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tourism market. Tourism security decreases or prevents the risks of temporary stay threatening 

both the traveller and the destination (Michalkó, 2012). 

 

THEORETICAL BACKGROUND 

The security of tourism in international tourism 

Looking at the current political turmoil across the globe, we aim to analyze the effects of 

interaction between political instability and terrorism on tourism development using panel data 

from 139 countries for the period 1999–2009. The study analyzes the extent to which a 

country’s political conflicts and terrorism can negatively impact its tourism industry. The 

results reveal that the effect of political instability on tourism is far more severe than the effects 

of one-off terrorist attacks. Surprisingly, the findings suggest that terrorist attacks increase 

tourism demand for countries with low to moderate political risk. However, countries that 

experience high levels of political risk witness significant reductions in their tourism 

businesses. In addition, political volatility and terrorism together can cause serious damage to 

the tourism industry. 

Cleanliness and security in and around the tourist sites are a key concern for foreign tourists. 

Disasters create difficult, often tragic situations for the affected area and its residents. 

There must be forward-looking policies set out by both the government and other sections of 

society interested in promoting tourism in order to deal with terrorism while not hurting tourism 

(Ranga & Pradhan, 2014). 

Risk perception in tourism is associated with the issue of safety in travel, and results in an 

impact on tourist’s travel decision and destination choice (Sonmez & Graefe, 1998). When 

potential tourists plan a holiday that is risky, this generates a fear of negative consequences. 

Consequently, those perceived risks and perceptions of safety may cause potential travelers to 

cancel their travel plans, change their destination, modify their travel behaviour or obtain more 

information. A tourist’s decision-making process is influenced by the individual’s external and 

internal factors. Several internal factors related to terrorism may influence every key stage of 

the decision-making process. 

Tourism competitiveness is measured by the Travel and Tourism (in the following: T&T) 

Competitiveness Index (TTCI) provided by the World Economic Forum (WEF) in the TTCI 

Reports of given years, for 136 countries of the world. TTCI is a composite index, that is a 

weighted average of 14 indices (called „pillars”) describing the environment in which tourism 

operates. These include the actual safety and security index of the same year, which, again, is a 

weighted average of several safety and security related measures (Crotti & Misrahi, 2018). 
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Yet, to date, Europe remains the largest T&T market, almost twice as large as Asia-Pacific, 

the second largest and rapidly growing market.  

While the number of arrivals continues to grow in Europe, international revenues started to 

decline in 2015, suggesting possible re-adjustments in the sector at the regional level. Different 

hypotheses can be put forward to explain this phenomenon. For instance, given the importance 

of intra-regional travel, lower spending may reflect lower purchasing power and more attention 

towards lower-cost travel solutions. At the international level, shifts in international arrivals 

from North America to Asia may entail shifting spending patterns. As these trends evolve, the 

continuous improvement of the sector’s competitiveness will be essential in light of the 

industry’s transformation, especially in the more mature destinations. 

The country's religious affiliation is also important in the destination choice for international 

tourism. A cross-country study of 164 countries (Fourie, Rosselló, & Santana-Gallego, 2015), 

for the period 1995-2010 provided evidence that religious similarity has significant explanatory 

power in global tourism. Religious or ethnic diversity may be the consequence of international 

labour migration, which, later, may boost the tourism flows between the region of origin, and 

the host area (Bacsi, 2019). 

In the Balkans and Eastern Europe, price competitiveness is strong, but the sub-region has 

not invested enough in air connectivity and cultural resources yet (Fig. 1). 

 

Figure 1 The Travel and Tourism Competitiveness Index in Europe in 2017 (Safety and 

Security) 

 
Source: Created by authors based on World Economic Forum (2017) data 
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At the same time, international openness tends to be weaker than in Western Europe. The 

Eurasian sub-region also faces issues relating to international openness and transport 

infrastructure. Yet this sub-region boasts more qualified and efficient human resources while, 

at the same time, providing more price competitive options, thanks to lower hotel prices and 

fuel costs. 

Hungary's 5.7 average is ranked 45th out of 136 countries, which means that tourists consider 

it safe. 

A total of 22.4 million foreign tourists came to Hungary in 2017; their number increased by 

4.3% compared to 2016. Tourists spent a total of 83.7 million days in our country. 63% of the 

tourists stayed for more than one day. The number of tourists arriving for several days (14.1 

million) rose by 4.7%, the number of overnight tourists (8.3 million) increased by 3.8% in 2017. 

Decrease in travel time is an international trend (KSH, 2018). Data on Hungary's safety record 

is very good, while in Spain and the United Kingdom the terrorist threat was high in recent 

years, so preventive measures were necessary to protect the population and tourists. 

Thanks to Hungary's strict migration policy, Budapest is Europe's safest capital and is 

directly accessible from the United States. In addition, Budapest is also the sportiest capital in 

the world due to a series of sports events organized in the city. Moreover, the Asian tourist 

arrivals to Budapest are increasing year by year.  

Rising domestic tourism also indicates that Hungarians are more inclined to travel to Budapest, 

but at the same time, the capital has been able to expand more in several source markets: the 

US, Southwestern European (Spain, Portugal), Israeli, Ukrainian and several Asian markets had 

a double-digit increase in 2018. Today it seems that the Far East's superpower, China, has the 

greatest tourism potential for Budapest: in 2018, 199,913 Chinese guests (+ 14.4%) spent about 

329,081 nights (+ 14.9%) in the Hungarian capital, and they stayed mainly in hotels (BFTK, 

2019). 

 

Changing trends in consumer habits 

According to the Maslow model (1954), individuals at different hierarchical levels of demand 

satisfaction want to travel for different reasons due to different motivations. The desire for rest, 

the desire to escape, or the desire for self-realization at a higher hierarchical level are 

motivations for travelling (too), which can be derived from the socio-demographic and 

psychological characteristics of the individual and are influenced by the gender, age, social 

status, income of the tourist, and many other factors. However, the Maslow model cannot 

explain what destination the tourist will choose and why. In the second half of the seventies, 
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various tourism motivations were categorized into a comprehensive logical framework, based 

on Tolman's (1959) behavioural psychological research. Reviewing the scientific research on 

tourism motivations, Dann (1977) concluded that although there is a lot of confusion and 

sometimes it is difficult to determine whether researchers are actually studying the same 

phenomenon, basically two approaches can be identified. 

Travel can be seen as a response to a need missing from the tourist's life. The activity of 

travelling and the characteristics if the destination pull (attract) the tourists by responding to the 

motivation. The two approaches represent two groups of tourist motivations identified by Dann 

(1977) and categorized as push and pull motivations. Push motivations represent the inner 

desires that push the tourist towards the journey. The pull motivations are the tourist's perceived 

and appreciated characteristics of the destination; they pull (attract) tourists to the destination. 

The destination's pull factors are assessed by the tourist in the light of his / her own motivation 

(push). 

During travelling, the well-being of tourists is based on physical safety and health. Besides 

these essential factors, however, well-being is associated with satisfaction and emotional 

balance as well. Naturally, these desires do not emerge in our mind by themselves. The desires 

to travel for pleasure and to leave the privacy and safety of our home are driven by an extremely 

sophisticated system, and the tourist rarely recognizes the local authenticity, culture and 

lifestyle advertised by the marketing. This logic suggests that the tourist desires can never be 

fulfilled. The constructionist and reflexive approach to authenticity, however, crosses the border 

between reality and the scheme offered to the tourist. This does not eliminate the constructive, 

selective and branding procedures of the tourism industry, but it does make it clear that the 

satisfaction of the tourist does not necessarily depend on them (Pusztai, 2013; Bacsi & Kovács, 

2016). 

Recreational events, linked to other tourism products, make it possible to create a full range 

of products in order to extend the tourist season. As far as the European trends in the festival 

market are concerned, it can be concluded that in 2017 the impact of the crisis can still be felt, 

but as a whole the market is growing. The large, multi-day festivals are becoming more and 

more popular, and the events may be specialized. The most important and most decisive trend 

for this tourism product is slow travel; moreover, event tourism also starts emphasizing the 

accessibility of the destination as well as the security issues. In the last decade, we witnessed a 

decrease in territorial concentration in event tourism: many rural events and festivals have 

intensified offering quality programs to their visitors annually, and their organization and 

marketing communication are constantly evolving. Thanks to the strong state involvement, we 

also organize many major international sports events, partly due to our centuries-long 
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achievements in certain sports and partly through our sport lobby activities (swimming, water 

polo, fencing, handball, football, etc.). Sports events attract more and more tourists and the 

number of spectators is increasing dynamically year by year (Hungarian Tourism Agency, 

2017). 

The Tourist Police is a special service in the preventive work of law enforcement agencies 

aimed at preventing crimes and helping the tourists in trouble. In order to provide tourist 

information in Hungary, most of the Tourist Police organizations are accompanied by 

appropriate foreign language interpretation. The Tourist Police work is mostly needed in the 

most visited regions, usually serving in the summer high season (Oláh, 2010). 

Tourism Online (2018) reports that a significant proportion of travellers decide to explore 

the lesser-known parts of the world in 2017. 45% of respondents plan to choose a destination 

offering more adventurous experiences this year, while 47% want to go to a place where none 

of their friends have been before. Whether it is hiking in an isolated mountain village or some 

other unusual experiences, people have a growing desire for adventures to discover previously 

unknown areas in a unique way.  

Although technology is becoming more and more widespread in all areas of our lives, real 

human relationships and the interaction with the hospitable staff are also appreciated. As mobile 

phones and social media are entering the private sphere increasingly, tourism providers can 

contact consumers on multiple platforms (Simay & Gáti 2017, Bogáromi & Malota, 2017). 

According to the results of our empirical research, the majority of people would not stay in a 

place where the staff is unfriendly and unhelpful, while the popularity of private 

accommodation that builds direct contact grows steadily. 

In their study, Bogáromi and Malota (2017) sought to find out the way European tourists 

look at Hungary. In terms of country image, issues of security and hospitality were in focus. 

Quantitative data collection was carried out in the summer of 2017. 

CAWI method was used, the sample consisted of respondents aged 18-65, who have traveled 

at least to two countries during the last 4 years, and at least one of the visited countries was an 

ex-socialist country. The representative sample comes from 8 countries: The United Kingdom, 

France, Italy, Germany, Sweden, Austria, Poland, and the Czech Republic.  

The study by Bogáromi and Malota focused on safety, so they asked the respondents how 

safe they felt Hungary and Europe. The number of people travelling in Europe is steady, since 

the migrant crisis was insignificant in every country (5-12%). Most respondents consider 

Europe less safe in terms of travelling and holiday-making. 24% of the French and 63.9% of 

the Polish respondents deem travelling in Europe less safe since the beginning of the migrant 
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crisis. The proportion of those who see travelling more dangerous than before vary between the 

lowest 23.6% (Polish respondents) and the highest 51.6% (French respondents). 

The annual number of Hungarians traveling abroad has increased by 19% over the past 10 

years, from 17056 to 20297. The average stay fell from 3.1 days to 2.8 days, while spending 

increased. Between 2007 and 2017, Hungarian tourists spent 63% more on foreign travel, which 

was EUR 816,487 million in 2017. It means that we spend less time travelling but spend more. 

According to an international study in 2018 (IPSOS, 2017), 54% of European travellers 

deemed rest and relaxation, while 44% the time spent with family and friends during their 

holidays the most important. At the same time, Europeans considered safety-related aspects 

when choosing their destination, right after costs and weather. For Hungarians, the most 

important aspect when planning a holiday abroad is to spend enough time with their families 

and friends. We value security abroad more than adventure - while price, of course, remains an 

essential factor for everyone. Ladies with families are especially thoughtful, with nearly 60 

percent mentioning safety as one of the most important aspects. It is not surprising, of course, 

that young people have desire for discovery, along with the joy of spending time with friends 

and the need for security (IPSOS, 2017). 

Croatia was the number one foreign destination among tourists in 2017, with 24% of travellers 

choosing our southwestern neighbour. Greece (13%), Transylvania (12%) and Italy (10%) are 

very popular, but Spain (7%), Germany and Austria (5.5%) are also among the preferred 

countries. The decision of the 20-29-year-old Y-generation is interesting: most of them are 

planning a European trip but instead of targeting the above-mentioned 'classic' summer 

destinations they choose Denmark, Ireland or the Netherlands. 10% travel overseas and others 

visit North Africa, Asia and Australia (Turizmus Online, 2017). 

 

DATA AND METHODS 

The quantitative research involved omnibus research by questionnaire. The sample population 

involved 508 people, 49% of whom were men and 51% women. The survey represented the 

active workers in the Zala county by gender. We applied random selection when choosing 

samples (Barna, Nagy, & Molnár, 2006). We used Equal Probability Sampling (EPSEM, based 

on the data of the employees in Zala County) after determining the representative number of 

units. In EPSEM sampling, the sample is an average unbiased estimate of the expected value. 

As far as the questionnaire is concerned, omnibus research has been carried out, which covered 

the employee's holiday habits and consumer priorities. The research covered the region of Zala 

County. In the correlation analysis, we are interested in the relationship between travel decision 
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and age, and the significance of security. We performed correlation analysis to map the 

relationship between the variables. 

The research seeks to find out what factors influence the consumer behavior in tourism in 

Zala County, how the residents see the security policy measures in their own and in the most 

visited areas, and how the authorities communicate with them. In addition, we investigated the 

main cultural and social features and the psychological needs of the subjects (e.g.: motivation, 

perception, attitudes) and their personal characteristics (e.g.: age) that may impact the 

destination selection process. What were the reactions of the authorities in tourism sector 

(Tourism Destination Management, Police, Department of Consular Affairs and Citizenship) to 

security issues in recent years in order to enhance the sense of security of tourists? 

 

RESULTS AND DISCUSSION 

The empirical results show that break times are decreasing due to the employers' influence or 

the employees’ own expectations in Zala County. Non-stop working may cause not only fatigue 

and – in worse cases - burnout but, unfortunately, also long-standing illnesses. The biggest part 

of the Hungarian population would like to relax a lot quickly and feel the need to change; 

however, they cannot achieve it due to financial reasons or internal impulse. These factors 

influence the efficiency of the employee, which also has an impact on the success of the 

employer. 

The results revealed that despite being overloaded, employees feel that it is natural to have 

more breaks because it increases performance; in addition, building common rooms help 

establish and maintain a good relationship between colleagues. There are, of course, peak hours 

(mostly in production, commerce, and hospitality) when there is less time to have a break, but 

they try to compensate the employees. 

The quantitative results of the empirical research include the motivating factors that 

determine the employees' decisions. On a Likert scale (where 1 was the least typical and 5 was 

the most typical choice), we asked the respondents to mark the aspects they considered 

important (Tab. 1).  

There is a strong emphasis on the appropriate price/value ratio (4-27.1%; 5-62.4%), but there 

is a significant sense of security (4-25%, 5-59.1%), which results in looking for destinations 

where holiday makers do not feel threatened (Péter et al., 2018). 
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Table 1 Main factors determining the travel decision (distribution) 

  1 2 3 4 5 

Dining options 4.1% 5.1% 22.2% 31.0% 37.6% 

Number of services 5.6% 9.3% 32.0% 35.1% 18.0% 

Price / value ratio 0.6% 1.0% 8.8% 27.1% 62.4% 

Quality 0.6% 1.2% 6.6% 42.0% 49.6% 

Sports facilities 12.1% 18.9% 31.2% 24.7% 13.1% 

Wellness facilities 11.6% 12.7% 23.2% 28.0% 24.5% 

Safety 4.5% 9.1% 2.3% 25.0% 59.1% 

Source of data: created by the authors, 201 

In the hierarchy of needs, the physiological needs are immediately followed by the desire 

for security. Organized mass tourism fans who enjoy the so-called "all inclusive" travel 

packages and have little contact with the locals because it is the most enjoyable and secure way 

for them to rest, now have several similarities with the adventure travellers who need minimal 

security and comfort, travel independently, organize their trip individually, and gladly socialize 

with the local people. 

Altogether 39.2% of the workers surveyed in Zala county spent their holiday abroad, while 

60.8% chose a domestic destination. 47.8% choose a summer holiday, however, the results 

show that the duration shrank from the former 7-10 days to 5 days. The popularity of long 

weekends has not changed and is similar to the national average, with an average three-day 

stay. More than 90% of the consumers across the country use the Internet to access travel 

information, and almost every tour operator and travel agent has their own website. However, 

most service providers are not acquainted with the travellers seeking online information or 

receiving their services. This also means that they do not have sufficient data on the efficiency 

of their online sales activities or about their online target groups, either. To prevent this, tourism 

service providers should be advised to measure their website traffic and develop a website 

statistics software that allows them to make surveys easily. Data may include the location of 

visitors (e.g.: search engines, destination site) or how many people used basic (accommodation, 

programs) or additional tourist services (insurance) in certain period(s) (month, year) 

(Gyulavári & Hubert, 2014). In addition, website statistics can help tour operators find the most 

visited menu points and place the most frequently "clicked" item in the most conspicuous area 

of their site. Most consumers feel the need to read other people's opinion in forums before 

travelling, but only a few travel agencies operate a forum on their website; the rest of them are 

not interested in creating such an online service, which consumers are missing. (Péter et al., 

2018). According to the latest GFK data, based on a national representative survey on the 

holiday plans in 2017 involving 1,000 people, slightly more than half of the Hungarian 
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population (54%) plan to travel this summer, most of them (32%) choose domestic locations, 

10% travel abroad and 12% have both domestic and international destinations during the 

summer holiday. The most popular domestic destination remains Lake Balaton, while the 

Croatian, Greek and Italian beaches and Transylvania are the top foreign locations. Travel 

habits are clearly related to age, social and financial situation and place of residence. While 20- 

to-29-year-olds typically travel abroad, the 40 to 49 year old population prefer to stay within 

the borders. 

Half of the employees interviewed said that the common goals motivate them to accomplish 

a task, but they do not feel that they are asked for their opinions often enough when making 

decisions. 9% totally agreed that the management gives meaningful response to their proposals. 

Personal experience with security issues has a deep impact on travellers, since a single smile 

can make them return to a given destination, however, one negative experience is enough to 

discourage them permanently in the future. 

The events attracting a large number of tourists have great significance; if the venue has a 

pleasant tourism image, there will be higher interest in tourism packages, consequently the 

packages may be put on sale. If the site does not have strong attraction, the recurring event can 

raise the visitors' interest in the destination and finally, albeit slowly, it will develop. 

Most respondents choose a tourist destination (55%), but accommodation (23%) and 

events/programs (12%) are also of paramount importance when making a decision. Security 

and fun-packed environment are the top priorities to remember (Fig. 2). 

 

Figure 2 Motivating factors when making a travel decision (%) 

 
Source of data: created by the authors, 2017 

Employees in Zala County still consider wellness eating and sleeping excessively. Since they 

"cannot waste their time," they want to discover new experiences (15%) and look for adventure 
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(6%) that can make their holiday unforgettable; the respondents claim it can be carried out only 

in a calm and safe environment.  

As Fig. 3 illustrates, the desire for rest and recreation is strong (33%), however, in recent 

years discovering new experiences (15%) and seeking adventures (6%) have gained 

importance, which is typical of the respondents from generation Y and Z. They are more 

determined to travel, even if they have less discretionary income, and feel that nothing bad can 

ever happen to them. 

 

Figure 3 Distribution of objectives during the holiday (%) 

 

Source of data: created by the authors, 2017 

When several places experience threats (domestic political affairs, terrorism, economic 

recession) all around the world, this could be a major setback to the further development of 

tourism. There may also take place a significant territorial reorganisation because the tourists 

will avoid the dangerous areas. In 2011, rebellions in North Africa and in the Middle East 

resulted in such shifts in geographical location. Similarly, environmental problems, pollution 

and disasters also influence the further development of the tourism industry and may discourage 

tourists from visiting certain locations or even larger regions. Hopefully, however, these 

political and environmental problems will not happen too often in too many places, and the new 

tourism trends discussed in this research will not be disrupted. 
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The increasing terrorism threats and antipathy towards foreigners may influence the growth 

of tourism in some cultures, both quantitatively and qualitatively. Fig. 4 shows that more than 

half of the respondents (55%) do not take the terrorist threats into account during their travel, 

but 22% decide on domestic holidays and do not travel abroad, because they consider Hungary 

safer. 

 

Figure 4 The impact of terrorism on holiday habits (%) 

 
Source of data: created by the authors, 2017 

Fortunately, Hungary is not a potential target of terrorist attacks. In 2017, the State initiated 

prior consultation regarding the security measures with the Constitution Protection Office and 

the Counter Terrorist Centre (professional bodies), and last but not least the local governments 

also got involved, says Kertész (2017). This solution allows the police to provide a secure 

escape route for the crowd. 75% of the respondents did not cancel any of their programs due to 

terror threats, but 25% rescheduled their trip and did not visit the planned events. The biggest 

proportion (11%) stayed away from international sports matches. 

The correlation analysis revealed strong relationship between travel decisions and age. It is 

interesting to point out that the Pearson correlation coefficient has negative value (-0.718) at 

0.0007 significance level. It shows a reverse relationship, i.e. the younger someone is, the more 

confidently they make decisions, and are not influenced by their financial background; when 

they are short of money they look for alternative options and use Internet forums to find cheap 

or free accommodation. When the body indicates the worker that it is time to rest, young people 
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recognise the "danger" sooner; middle-aged and older respondents can only afford to relax "a 

lot, quickly", which presents new challenges not only to healthcare workers but also to tourism 

professionals. 

 

CONCLUSION 

Hungary is in a favourable position on the international list of safe destinations, ahead of 

several Western European states. This has a positive impact on foreign tourists and gives a 

competitive edge to domestic tourism, ensuring the livelihood of over four hundred thousand 

workers in a market that is also supported by state-sponsored developments. 

The Hungarian Tourism Agency also works together with the Constitution Protection Office 

and the relevant government agencies and county governments. Tourism is a sector that is 

fundamentally determined by external circumstances, such as technological innovations, 

changes in travel habits, or precisely the current security situation. 

The global terrorist threat is intensifying in many countries around the world. Risk 

management tasks and crisis management schemes are of greater importance than ever before. 

International cooperation among the national security organizations of each country is much 

appreciated, especially during major international events. Hungary is a safe country, which 

should be promoted and represented constantly. The activities of TDM organizations are 

becoming more valuable, as the professional organizations dealing with tourism have to play a 

pivotal role. Players in the management and tourism sector need to respond effectively to new 

challenges. In the context of conscious tourism planning, the management tasks of the host 

areas play a key role in the sustainable exploitation of the retention in the areas visited by 

tourists. 

If tourists are open-minded, they can experience and see that the crimes are often committed 

in front of their eyes, or they may be offered various illegal "services". Therefore, it is important 

to inform and encourage all concerned parties to report suspicious cases to the police. In 

addition, it is also worth confronting the tourists, who may be potential criminals in many cases, 

with the consequences of crimes by means of campaigns (Ernszt, 2018). 

Security plays a key role in travel decisions, which is supported by our empirical research 

and will be even more appreciated in the future. The proactive police work is crucial in tourism, 

because it helps the tourist to create a sense of security. In order to fulfil this task, it is necessary 

to work together with various tourism organizations and local governments, to achieve proper 
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communication between the executive bodies and the society, the overall aim of which is to 

reduce the number of crimes, assist the victims of crime, and provide full counselling. 

The aim is to emphasize security in all available media, and it is important to keep foreign 

partners and domestic customers up to date. The primary tools for the State to prevent panic are 

the appropriate diplomacy and consular service/delegation. The Hungarian Tourism Agency 

can also help develop a sense of security by creating a well-made image film, as well as 

appropriate destination management and event management (Péter, 2018). 

The promise of peace and security is of the utmost importance for a tourist destination. Not 

only the lack of terrorist attacks, but also the lack of other crimes can be attractive. There are 

groups for whom tranquility is essential; especially for families with children and for the 

growing population of elderly people. Therefore, those destinations that can guarantee it also 

have to use it for marketing purposes. Approximately one third of the respondents participating 

in the research said that security issues would either make them choose a shorter vacation or 

domestic destinations. However, this does not necessarily means rescheduling, since the vast 

majority (86%) does not cancel their programs. 

In addition to personal security (hygiene, public security, tourist police) travellers put great 

emphasis on the security of property and on financial security.  Preconceptions about the 

security of a destination strongly influence travel decisions. The role of social media in shaping 

preconceptions and spreading the reputation of experienced security has intensified. 

The research has led to surprising results: while all the data at global, European and even 

national level clearly highlight the explosive development of the tourism industry, the research 

we carried out has come to the conclusion that even nowadays the economic crisis affects many 

people, as about one third of the respondents choose cheaper or shorter holidays. Thus, despite 

the ever increasing demand for high quality service, there is still a considerable segment of 

society that is forced to choose cheaper or shorter holidays. As a consequence, service providers 

need to satisfy the two requirements at the same time: travellers expect excellent service, safety 

and peace of mind at a reasonable price. At this point, the importance of hospitality cannot be 

emphasized enough. This may even slightly - but not completely - compensate for the fewer 

number of services or the lack of "luxury", or even more, it can make the holiday experience 

more beautiful and unforgettable. 

Correlation studies proved that the younger generations make more confident decisions (and 

worry less about security) that may be independent of their financial situation. Both sexes 

considered the location of the holiday the main motivation. The participants of the survey return 

to areas that offered them positive experience, which can be utilised with emotional marketing 
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propaganda. The activities of Tourism Destination Management organisations should be 

reconsidered; as professional organisations they should act as a driver in tourism and the 

management must respond effectively to new challenges even when dealing with 

suprastructures. 

Crime prevention practices become remarkably important in tourism processes, because the 

century-old means of criminal law are ineffective to prevent the rapid criminal offences 

(Zsarnóczky, Molnár, & Garamvölgyi, 2018).  

As a consequence, any method, technique, and technology that restrict violent crimes are 

supported by both the society and the government. The international strategy for crime 

prevention also prefers social crime prevention; therefore, the state has an obligation to support 

local organizations actively involved in crime prevention. The aim of the European Union 

legislators is to establish a coordinated network of voluntary, self-motivated social groups 

operating efficiently. As for efficiency, local and subregional levels are of paramount 

importance. Individual strategies adjusted to each settlement can also be developed, whose 

design, adaptation, monitoring, feedback and decision-making are required by the whole 

process. 
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